LEASE AGREEMENT PASSED AND ENTERED INTO IN THE CITY OF ____________________________, DISTRICT OF ____________________________, THIS _______________TH DAY OF THE MONTH OF ____________________________, 20____.

BETWEEN:
PUB225 COUNTRIES INC, political body incorporated, having its head office and principle place of business at 4937 Paul Pau, city of Montreal, province of Quebec, H1K 2M7 represented herein by Gilles Dion, its president, said person being duly authorized, as declared;


(hereinafter called the « LESSOR »)

AND:
LEGAL NAME
________________________________________________


LEGAL ADDRESS
________________________________________________


CITY, PROV/STATE, COUNTRY
________________________________________________


POSTAL CODE
________________________________________________


TELEPHONE
________________________________________________


EMAIL
________________________________________________


PAYPAL ACCOUNT(or equivalent)
________________________________________________



(Any payment of commissions or reimbursements under $25 CAN will be paid by Paypal)


SOCIAL INSURANCE NUMBER
________________________________________________


(or equivalent, if applicable)
(hereinafter called the « LESSEE »)

GST number Lessee
________________________________________________

TVQ number Lessee
________________________________________________

_______________________________________________________________________________________

Name and number of the authorized representative 

for PUB225 COUNTRIES INC
________________________________________________

Name of referror 
________________________________________________
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 EXPOSURE FOR YOUR

PRODUCTS AND SERVICES

FOR LIFE
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On the largest portal in the world for events, activities, promotions and inventories

50% OFF – FOR A LIMITED TIME ONLY

LIMITED QUANTITY
Sponsor a poster

Choose among:


- WORLD-WIDE PORTAL (3 sponsorship ads only)


- NATIONAL PORTAL (225 countries and territories) (1125 sponsorship ads only)


- PROVINCIAL / REGIONAL / LOCAL PORTALS (hundreds of sponsorship ads)

HERE IS AN EXAMPLE ON THE INTERNATIONAL PORTAL (reduced image)
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EXAMPLE ON A NATIONAL PORTAL (reduced image)

[image: image3.jpg]R —

i 1133 |
y ’ ; r EETT
[ Frovmes o S Ve tovt ~[ald

Fini les taches d'huile et de gaz
sur votre asphalte et cim

Le premier site
d'emploi pour
les plus de 50 - e
be conomisez des
fns:el Quisbec g S centaines de $$$.
i Voyez tous les détailt
e 3 1 PR e RS R
commanitatn | VS anigh hmseg W





RESULTS PAGE FOR THE NATIONAL PAGE (reduced image)
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EXAMPLE ON A PROVINCIAL, REGIONAL OR LOCAL PORTAL (reduced image)
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RESULTS PAGE FOR THE PROVINCIAL, REGIONAL OR LOCAL PAGE (reduced image)
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WHAT IS ACTIVITO.COM?

Activito.com is on the road to becoming the largest portal for activities, events and promotions for basically every country and city of the world.  Almost 1000 different categories.  And you can be part of it.

Activities, events and promotions are listed on the site according to geographic sector AND chronology.  For example, I want to know about badminton activities in my city next week-end.  OR  I want to know about week-end packages for the city of Quebec or New York or Paris.  OR  I am planning a trip to Argentina next year – what could we visit?  OR  I have a product for sale and I want to advertise it in 10 different countries  OR  find distributors in those countries.  For more details, go to www.activito.com/info

WHAT IS A SPONSORSHIP AD?

COMMERCIAL SPONSORSHIP AD:  As you will notice, on the Activito.com portals there are several continually changing ads in display ads advertising products and services offered by various individuals and organizations for a given geographic territory.

However, in order to speed up worldwide and local implantation and to accelerate the development of Activito, we want to thank initial supporters and advertisers by allowing them to have full exposure on one or more portals of their choice, at heretofore unheard-of prices and conditions.

So, below display ads, we can insert the mention:  “Display ad space sponsored by:” followed by a small logo and a text identifying your name or company name.  Moreover, the text can be matched to a hyperlink.

The notification of commercial sponsorship ad would be posted in the box below or above the position of the display ad space.

STUDENT SPONSORSHIP AD:   There also exists a student sponsorship ad program, in which the name of the student only appears in the student file of the student sponsorship ad program. (www.activito.com/info/commandite/listedesetudiants.doc).  The cost of a student sponsorship ad is $200 and grants to the student the right to receive bursaries or reimbursements of educational expenses from elementary to post-secondary schooling, as long as the student remains a full-time student.  Phase 1 targets support for 1 million students – i.e. 1,000,000 student sponsorship ads.  The student sponsorship ads can be purchased by the student, by his parents or by a commercial sponsor wishing to transfer a portion of his commercial units to students.  For example, a company may purchase $200,000 worth of commercial sponsorship ads and transfer them into student sponsorship ads – supporting 1000 students chosen by the sponsor.  A portion (max 6%) of the revenues from commercial and student sponsorship ads, as well as net revenues from publicity drawn from all Phase 1 display ads sold in the world (we are also targeting 1,000,000 display ads), will finance the project for life.

BENEFITS OF SPONSORING A DISPLAY AD SPACE

There are several:

COMMERCIAL

a) Guaranteed exposure for life of your organization, business name or personal name (renewable after 99­year ).

b) The price is a single payment for the lifetime of Activito.  Additional fees will never be charged for the sponsorship ad – whatever the fluctuation in number of visitors or territory population.

c) You can choose the level of exposure – local, regional, provincial, national or international.

d) You collect up to 6% proportionately in terms of units ownership of net revenues from the sponsorship ads sold in the Phase 1 … for life.

e) You can sell or transfer your sponsorship ad (with a 20% commission going to Activito; certain conditions apply).

f) This gives you the right and the privilege to obtain 10% discounts on purchases of publicity on Activito (for those who want even more exposure).

g) You can choose any territory available in the world (country, province, state, county, city, village).

h) You can hold several commercial sponsorship ads.

i) By buying a sponsorship ad, you can become an official representative for the sale of other sponsorship ads and receive a 25% commission on the cashed sale.  If someone has recommended you someone to buy a sponsorship ad, the recommandor or referror is eligible to receive 10% of the cashed sale amount if he is registered with Activito.

j) Your sponsorship ad is valid everywhere, whatever the portal’s language.

k) You may transer your commercial units into student units and obtain education bursaries for the students (your 6% is thus transfered to the student fund).  If you do so, your organization’s name will also appear on the list of students supported and on the portals for which you have purchased sponsorship ads.

STUDENTS

aa) This allows the student to be eligible for the student fund.

ab) As long as the student is studying full-time, this will allow him to reimburse a portion or the totality of his schooling expenses.

ac) It encourages your educational institution to list all their activities and events.

ad) It costs only $200 per sponsorship ad – no further sums required (maximum one per student)

ae) You can find a business or organization willing to pay for your sponsorship ad – and have said organization with its name listed as sponsor for an equivalent amount.

af) The student fund is financed out of the revenues from display ads in all parts of the world.

ag) The student fund could also increase through temporary investment of funds, interest, personal and corporative contributions.

ah) The student fund could assist certains students in obtaining student loans, student projects or commercial projects for the students who have participated in the student fund.

ai) The program could include certains sub-programs (at the discretion of the Foundation) such as life-insurance programs, dental plans, etc.

WHICH TERRITORIES ARE AVAILABLE?

There are several territories.  The updated list is available on the site Activito.com.

· The world-wide Activito portal.com (with 3 sponsorship ads).

· The portal for each of the 225 countries and territories of the world (5 sponsorship ads each).

· The portal for each of the provinces or states of the world (7 sponsorship ads each).

· The portal for each of the cities of the world (7 sponsorship ads each).

· The portal for each of the sectors or regions of the world (for example, the city of New York may have its regional portal as well as a portal for each of its sub-territories such as the Bronx, Manhattan, etc.  Paris has 20 arrondissements (boroughs).  Somebody might wish to become sponsor on one of the 20 arrondissement portals. (7 sponsorship ads per portal).

Activito grows with its clientele.  If you want a particular portal, if you are ready to pay for the sponsorship ad and if Activito accepts your proposition, you will be granted your sponsorship ad.  If you take out sponsorship ad on a portal, that opens access to other sponsorship ads for this portal.

HOW MUCH DOES SPONSORSHIP AD COST?

COMMERCIAL SPONSORSHIP ADS
Sponsorship ads vary according to demand and territory population.  We set the price level so as to sell the most sponsorship ads / territories as quickly as possible.  These initial Phase 1 amounts will serve, among others, to rapidly create all the portals needed and to allow more people to advertise their products, services, activities, events and promotions.  THUS, ACTIVITO IS COMMITTED TO SELLING SPONSORSHIP ADS UP TO A MAXIMUM OF TWO (2) YEARS OR UNTIL THE TOTAL NUMBER OF SPONSORSHIP ADS REACHES ONE HUNDRED MILLION DOLLARS ($100,000,000) OR UNTIL SUCH TIME AS ACTIVITO JUDGES APPROPRIATE TO DISCONTINUE THE SALES WITHIN A PERIOD OF TWO (2) YEARS – THE DURATION OF PHASE 1.  The advantage is considerable for the owner of a sponsorship ad in that, once Phase 1 comes to an end, the number of owners of sponsorship ads will be set, the higher will be the amount of shared quarterly commissions over the years, and the higher may be the value of the sponsorship ad.

Although we do have a suggested price list for sponsorship ads, there is always room for negotiation.  For example, if you consider a certain territory to be less popular and the price to be higher than expected, make an offer.  If you wish to purchase several sponsorship ads, make an offer.

We generally work on a first come, first served basis. However, due to demand, certain territories will require us to call for bids.

For amounts of $2,000 and more, we can accept 3 payments: 50% with registration, 25% one month later, 25% two months later.  No refund will be made if all payments are not received on time; which would also result in loss of the sponsorship ad.  

PRICE LIST - ALL APPLICABLES TAXES EXTRA

	Population of the territory
	Suggested cost of sponsorship ad per poster

50% OFF

(LIMITED TIME OFFER)
	Minimum cost per inhabitant

Based on 50% OFF

(LIMITED TIME OFFER)
	Minimum price per 10,000 inhabitants

Based on 50% OFF

(LIMITED TIME OFFER)

	1 – 3,000
	$400 – $200


	$0.0667
	$666.67

	3,001 – 7,000
	$800 - $400
	$0.0571
	$571.43

	7,001 – 10,000
	$1000 - $500
	$0.0500
	$500.00

	10,001 – 25,000
	$1,400 - $700
	$0.0280
	$280.00

	25,001 – 50,000
	$2,000 - $1,000
	$0.0200
	$200.00

	50,001 – 100,000
	$2,400 - $1,200
	$0.0120
	$120.00

	100,001 – 500,000
	$6,000 - $3,000
	$0.0060
	$60.00

	500,001 – 1,000,000
	$10,000 - $5,000
	$0.0050
	$50.00

	1,000,001 – 10,000,000
	$20,000 - $10,000
	$0.0010
	$10.00

	10,000,001 – 25,000,000
	$50,000 - $25,000
	$0.0010
	$10.00

	25,000,001 – 50,000,000
	$75,000 - $37,500
	$0.00075
	$7.50

	50,000,001  +
	$8 per 10,000 ha.
	
	$8.00

	World-wide (auction)

6 billion
	Minimum $1,000,000
	$0.000166667
	$1.66


NUMBER OF SPONSORSHIP AD UNITS = PRICE PAID DIVIDED BY $200.

STUDENT SPONSORSHIP ADS

A student, parent or advertiser who purchases or transfers a student sponsorship ad for a student not yet registered in the student program, allows the student to accumulate funds arising from various sources indicated in this document.

From the first year (or equivalent), the student may submit certain eligible school expenses eligibles (such as certain supplies, books, tuition – at the discretion of the Activito Foundation) – and be reimbursed by his educational institution or equivalent, according to the rules for reimbursement included in this document.  The educational institution (or legal institution) must approve the nature and the amount of items for reimbursement.  The cheque will be issued to the order of the educational institution (or recognized legal institution).

As we do business with several countries and geographic territories, Activito – or the Activito Foundation – is not responsible for fiscal impacts, if any.  For example, a student who must purchase $95 worth of school supplies, authorized and to be reimbursed by the educational institution that will receive the cheque from Activito (or his guardians or parents) will be responsible for all consequences or fiscal interpretations.

It is up to each student (or his parents) to negotiate with the educational institutions or school boards or others concerning the legality and the best operational way to proceed.  Activito or the Activito Foundation is unable to adapt its reimbursement programs to every country and educational institution in the world.
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Activito publicity concepts that are proftable

COMMISSIONS ON SPONSORSHIP ADS

INTERNATIONAL TRANSACTIONS JANUARY
DATE PORTAL $SALES UNITS $COMM6% $/UNIT UNITS-CUM

Dec31 Balance 500

ON SALES OF SPONSOR ADS

Jans  Paris $25,000 125
Jan 12 Tokyo 85,000 425
TOTAL $110,000 550 $6,600 —> $68.57 1,050

ON SALES OF DISPLAY ADS (FOR LIFE)
Jan  Total $120,000 §7,200 — $14.40

TOTAL COMMISSIONS MONTH  $82.97
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Activito publicity concepts that are proftable

COMMISSIONS ON SPONSORHIP ADS

INTERNATIONAL TRANSACTIONS FEBRUARY

DATE PORTAL

Jan 31 Balance

ON SALES OF SPONSORSHIP ADS

Feb5 New York $500,000 2,500
Feb 12 Mexico $200,000 1,000
TOTAL $700,000 3,500

ON DISPLAY ADS SALES (FOR LIFE)
Feb Total $400,000

$SALES UNITS $COMM6%

$/UNIT UNITS-CUM

1,050

$42000 —+$40.00/ 4,550

$24,200 — $22.86

TOTAL COMMISSIONS MONTH  $62.86
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Activito publicity concepts that are proftable

COMMISSIONS ON SPONSORSHIPS ADS

WORLD POTENTIAL

Average of 6 publicity display ads
per portal

Average of publicity display ads
$10 per day

Commissions 6%

Average of 7 commercial sponsor ads
and 7 student sponsor ads per portal

Commission par unit per day

For one year

Exclude commissions on sales of sponsorship ads, and the value of the sponsorship

over the years.

125,000 PORTALS

750,000

7,500,000

$450,000

1,700,000 units

$0.26 per day

$94.90 per year
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Activito publicity concepts that are proftable

COMMISSIONS ON SPONSORSHIP ADS

REDUCED QUANTITY

Avg of & display ads per portal

Avg of $10 per day per display ad

Commissions 6%

Avg of 7 commercial and 7 student
sponsorship ads per portal

Commissions per unit per day

For one year

Excludes commissions on sales of sponsorship ads, and the value of the sponsorship

ad over time.

1,000 PORTALS

6,000

3,600

14,000 units

$0.26 per day

$94.90 per year
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Activito publicity concepts that are proftable

JAN FEB MAR

VOLET 1

Sales of $10,000 $50,000 $100,000
sponsorship ads

Commissions 6% $600  $3,000 $6,000

Unit owners / /

VOLET 2

Sales of publicity

display ads $25,000 $60,000 $200,000
Commissions 6% $1,500 $3,600 $12,000

Unit owners / /




CAN I RESELL OR TRANSFER MY SPONSORSHIP AD?

With a commercial sponsorship ad, of course you can.  With a student sponsorship ad, no.  Upon transfer or sale of your commercial sponsorship ad, Activito will take a commission of twenty percent (20%) of the transaction.  If the transfer is made for the purchase of student units, Activito will not take a commission.  Said commission to Activito may not be lower than that calculated on the highest price of the commercial sponsorship ad transacted in the history of said display ad.  Details will be available on the site activito.com.  For any sponsorship ad purchased by or for a student eligible to receive bursaries over the years, the student can neither sell nor transfer the sponsorship ad.

WILL I DRAW INCOME FROM MY SPONSORSHIP AD?

Of course.  Each commercial sponsorship ad bears a unit number.  For example, a city of 1500 inhabitants with a $200 sponsorship ad on the Activito portal will be a unit.  The city of New York with, say, 16 millions inhabitants, sold for, say, $25,000, will thus comprise 125 units.  Also, each student sponsorship ad will be valued at 1 unit.

Each time that Activito sells publicity on a Phase 1 poster or sells a sponsorship ad, a maximum amount of six percent (6%) of the sale is accumulated in the monthly fund of an International Sponsorship ad Fund – Phase 1.

The number of global units is then adjusted the next calendar month – the sum of ’commercial and student units.  At the end of the preceding month, I had 30,000 student units and 20,000 commercial units.  This month, I add 10,000 student units and 4,000 commercial units.  Thus, total units are 40,000 students and 24,000 commercial.  Grand total of 64,000 units for the month.  The 6% of amounts received from the new units of the following month will be spread over the 64,000 units of the current month.  It will be the same for the amounts received for the display ads sold.

At the end of each month, the Foundation takes all the monthly funds accumulated (the 6% of net revenues from display ads) during the month and allocates a proportional monetary amount associated with all the international units accumulated at the end of the preceeding month according to the formula described in the preceeding paragraph.  Thus, if $1 million has been received (6% of net sales of display ads), it will be divided by 64,000 units.  Each sponsorship ad account will then be adjusted accordingly.

Also, interest and donations for the student account may have been received during the month.  These sums will be distributed proportionately among the existing student sponsorship ads at the end of the preceeding month.

Sums due on commercial units are calculated monthly but paid out to commercial units every three (3) months.

As we wish to rapidly develop the entire world, rebate amounts are based on world-wide sales of Phase 1 advertising through the sponsorship ads and sponsorship ads.  However, Activito retains exclusive ownership rights concerning exceptions arising from certain legal and logistical limitations.

WHAT STEPS ARE INVOLVED IN BUYING A SPONSORSHIP AD ?

1- Read the sponsorship ad contract on Activito.com.  If satisfied, print it.

2- Check sponsorship ad availability for the territory by visiting the site Activito.com

3- Find the price set for that sponsorship ad.

4- If the sponsorship ad or territory does not appear on the Activito site, you can make an offer based on the criteria available.  If you have a special offer because of volume of sponsorship ads, provide details and submit it.

5- When you have found your desired sponsorship ad, issue and send a money order or a certified cheque in Canadian or American funds or euros, to the following attorney:


Me Ferdinand Roy IN TRUST


4937 Paul Pau


Montreal, QC Canada H1K 2M7


Also include the information requested.

6- Make sure you send your money order or cheque by certified mail.  No cash or liquid funds.

7- You must print, sign and return the sponsorship ad contract.  

8- Due to the first-come first-served clause, if the desired sponsorship ad is no longer available, you will be contacted as to whether you wish to replace it with another.

9- Before granting the sponsorship ad, we will make sure the funds are deposited and honored.  Your priority is nevertheless retained.

10- Once paid and accepted, the sponsorship ad is non-refundable.  You may, however, sell the sponsorship ad through Activito.

11- Even if you buy a sponsorship ad, the content of the sponsorship ad display ad must be pre­approved by Activito.  We will tolerate nothing in any way touching on pornography, extreme violence, discrimination nor any other such material.

NOTE TO READER:  The legal document takes precedence over the present document.

CONTACT US

You can contact us in several ways, as follows.

Canada:
+1  514 378 9264 (general information)



+1  514 594 3687 (Me Ferdinand Roy)

email:

info@activito.com


pcmgpcmg@yahoo.com
Skype:

p.cardin    ferdir4

*  For life.  Duration of the sponsorship ad is good for 99-year with a renewal option at the discretion of Activito.

Version March 19, 2009

SECTION 1
CONSIDERATIONS

1.01
WHEREAS the LESSOR has acquired experience and expertise in the development of a computer program comprising an electronic search engine that he operates through Websites bearing the names « activito.com » and « activito.ca »;

1.02
WHEREAS the LESSOR operates said computer program and electronic search engine under an exclusive licence granted to him by the Activito group (comprising Activito Inc. (Canada) and Activity Crossing Corporation (International));

1.03
WHEREAS the LESSOR has formulated and defined modes of identification for PRODUCTS and SERVICES touching on publicity, management programs, operating standards, specifications and information, the whole specially designed to highlight a « SPONSORSHIP »;

1.04
WHEREAS the LESSOR has a worldwide market for redistribution of a portion of worldwide revenues from publicity and sponsorships for each sponsorship ad unit leased proportionally to the totality of sponsorship units leased;

1.05
WHEREAS the LESSOR has, moreover, a humanitarian target consolidated by the creation of a fund under the direction of a Foundation to cover school expenses starting at the elementary level to the child’s benefit from birth to the end of his full-time studies, fund which could benefit from this redistribution of publicity revenues worldwide;

1.06
WHEREAS the LESSEE desires to contribute to this humanitarian goal regarding schooling;

1.07
WHEREAS the LESSEE desires to acquire lease rights concerning SPONSORSHIP

	Description of the geographical or category of the territory covered
	Cadaster number to be assigned
	Price $ Can

	
	
	

	
	
	

	
	
	

	
	
	



for use of an exclusive space in usufruct below a specific display ad, understands and recognizes the importance of maintaining consistent high standards;


The parties to the present, in conjunction with the RESERVED RIGHTS of the LESSOR according to the « ACTIVITO STANDARDS » and under the terms and conditions mentioned hereafter, agree to the following:

SECTION 2
DEFINITIONS

2.01
In the present agreement, unless the context requires a different interpretation, the following words will have the following definitions:

2.01.1
The word « LESSOR » designates PUB225 COUNTRIES INC and any person who may become LESSOR further to assign of the present agreement;

2.01.2
The word « LESSEE » designates the person or entity that benefits from the rights ceded and privileges granted under the present by the LESSOR and, as warranted, applies to all associates of any corporation that may become, under the present agreement, one of the LESSEES and to any subsequent LESSEE by sale, assign or otherwise, as well as any shareholder, administrator, director or officer of a corporation that becomes a LESSEE;

2.01.3
The word « LESSEES » designates the totality of persons or entities to whom the LESSOR has granted rights and privileges identical or similar to those granted hereby; according to the context, this word encompasses both the LESSEE and all other LESSEES;

2.01.4
The expression « SPONSORSHIP » signifies a specified space on a webpage of the site Activito.com, activito.ca located below or above a display ad, in which space appears an registration comprised of the words « display ad sponsored by … » or the equivalent, followed by a text identifying the name of the LESSEE and a small logo, including the possibility of matching the text with a hidden hyperlink to the LESSEE;

2.01.5
The expression « STUDENT SPONSORSHIP » signifies that the sponsorship is registered to the name of a SPONSOR but benefits, from birth, a person likely to pursue studies full-time from the first year at the elementary level or its equivalent; in which case, mention is made of the beneficiary or beneficiaries sponsored by the SPONSOR on the student sponsorship page;

2.01.6
The expression « NET REVENUE » signifies the gross revenue less discounts, taxes, transportation, and direct production costs for the publicity if any.  For example, a $500 net sale of publicity with direct production costs of $50 will generate a net revenue of $450 for calculation of the amount paid into the sponsorship fund.

SECTION 3
PROTECTED SPONSORSHIP

3.01
GRANTING OF A SPONSORSHIP


Conditional upon the terms and conditions stipulated herein, the LESSOR grants to the LESSEE, who accepts, the non exclusive rights and licence to use a 1400­pixel rectangular space, constituting the boxes bearing universel cadastre number______________ (by category or local or regional or provincial or national or international …) of the _____________ webpage under the LESSOR’s control.

3.02
CONSTRUCTION OF THE WEBPAGE AND REGISTRATION OF THE SPONSORSHIP

3.02.1
That the webpage is built or not, the LESSOR reserves a period up to sixty (60) days from the date of this agreement to finalise the construction or the correction of the targeted portal webpage and the registration of the sponsorship ad.

3.03
INTERDICTION TO SUB-LEASE


Notwithstanding all other clauses of the present AGREEMENT, it is agreed that the rights conferred upon the LESSEE by this AGREEMENT do not include the right for the LESSEE to grant any sub-lease whatsoever to any PERSON whosoever.

SECTION 4
TERM

4.01
TERM


Unless this AGREEMENT provides for motives for termination unique to the LESSOR and unless the LESSEE sends notice of termination to the LESSOR, the term of this AGREEMENT will have a long­term duration of 99 years, extended at the option of the LESSOR for a duration and at a price to be determined.

4.02
WINDING UP OF THE TERM

4.02.1
The following events entail the winding up of the term to the detriment of LESSEE, all rights being retroceded illico to the LESSOR upon observation of the event, without compensation (the sums to be paid becoming the property of the LESSOR as compensation):

A. the LESSEE goes bankrupt, cedes his possessions or becomes insolvable;

B. the LESSEE is struck by ban or incompetence;

C. the LESSEE has not paid all amounts due hereunder;

D. the LESSEE acts in such a manner as to damage the reputation of the LESSOR;

E. the LESSEE has not assiduously communicated to the LESSOR his changes of personal information (address, telephone, email) and/or the LESSEE makes no response to the LESSOR’s requests, or if mail or commission payments, if any, are returned to the LESSOR during a continuous period of 2 years.

4.02.2
In the case of a STUDENT SPONSORSHIP unit, other than the instances provided in paragraph 4.02.1 where applicable:

A. the registration will be in force as long as the beneficiary (the student) proves his pursuance of full-time studies; in the absence of which proof, the amount accumulated in the fund specifically attached to this beneficiary will be retained in full by the consolidated student fund and registration of the SPONSORSHIP unit will thereafter be applicable to another beneficiary less the sums cumulated in the fund of the former beneficiary;

B. the registration will be in force until total expenditure of the amount accumulated in the fund specifically attributed to the beneficiary (student).

4.02.3
IT IS AGREED that access to the amounts ceases upon occurrence of the events specified in paragraphs 4.02.1 and 4.02.2, that the STUDENT SPONSORSHIP unit does not constitute capital for the beneficiary, nor the sums accumulated therein, that these study funds are not transferable other than under the educational goals defined jointly by the LESSOR and the Foundation which will be the depository, that these educational funds cannot be ceded, mortgaged, nor offered as collateral by the beneficiary.

SECTION 5
CONTENT
5.01
The LESSOR is sole responsible for the registrations to be displayed within the SPONSORSHIP space and will act in consultation with the LESSEE.

5.02
The content of the display ad located above or below the SPONSORSHIP will not necessarily be associated with the LESSEE, and may even, from time to time, contain the advertising of competitors; the LESSEE accepts this reality of the SPONSORSHIP concept (similar to two ads for two car dealers on the same page of the newspaper).

SECTION 6
RIGHTS OF THE PHASE I LESSEE
6.01
The LESSEE will have the right to place additional publicity on Activito.com or Activito.ca, benefiting from a 10% discount off the regular price (the LESSEE must point it out at the time of the purchase of publicity; if not, no retroactivity will be allowed).

6.02.1.1The LESSEE could receive up to six percent (6%) of the net revenues from the display ad publicity placed universally on the webpages of Activito.com, activito.ca and up to 6% on the net sponsorship ad leases granted in the months subsequent to his own sponsorship lease, calculated on the last day of the month, and proportional to the number of sponsorship ad units held (leased) at the end of each month under the present agreement.

6.02.1.2 With regards to subsequent calculations of revenues of the unit, each unit is accounted for in relation of the cashed and certified amounts, and this in the calendar month following his registration.

6.02.2
The amounts thus calculated are paid out upon receipt of the funds specifically attributed to the beneficiaries (students) as to sponsorships registered to the benefit of a person likely to pursue full-time studies and, as to the other sponsorships, said amounts are calculated monthly but paid out to the LESSEE every three (3) months for amounts higher than or equal to $25 Canadian.

6.03
The LESSEE may lease more than one commercial sponsorship unit (non student).

6.04
The LESSEE is automatically granted the status of authorized sales representative to recruit SPONSORSHIP LESSEES and receive thereon a commission of twenty-five percent (25%) on the net cashed amount of the lease.  He can touch one 25% commission only per transaction.  Commissions are only payable upon unequivocal cashing of the lease amount – this up to thirty (30) days after the transaction and the deposit.  A person who has recommanded a LESSEE, called a RECOMMANDER, for which transaction has concluded successfully might be entitled to a commission of 10% of the cashed amount.  There can only be one RECOMMANDER by transaction.

6.05
The LESSEE, except for sponsorships registered on behalf of a beneficiary likely to pursue full-time studies, may sell, cede or transfer his rights in the leased sponsorship based on market value upon payment of a 20% commission to the LESSOR and certain conditions to be determined, said commission being not less than 20% of the highest past transaction value.

SECTION 7
PARAGRAPH 6.02.1 MODES OF APPLICATION

7.01
LIMITATION ON VOLUME OF SPONSORSHIP UNITS LEASED
7.01.1
The number of sponsorship units is limited by two events, the first occuring to determine the suspension of Phase I sponsorship lease operations:

a) after 2 years of lease operations by the LESSOR;

b) when the LESSOR reaches the goal of approximately 100 million dollars in value of sponsorships leased.

7.01.2
Notwithstanding the preceding, the LESSOR will have the right to wind up sponsorship lease operations even if the goal expected according to paragraph b) is not reached.

7.01.3
Once the LESSOR has declared the termination of Phase I sponsorship lease operations in compliance with its objectives, the LESSOR will open Phase II during which the privileges attached to the sponsorship lease will definitely be less than those granted during Phase I.

7.02
REFERENCE FINANCIAL STATEMENTS
7.02.1
The distribution anticipated in paragraph 6.02.1 will be based on the financial statements supplied by the LESSOR, which financial statements must be accepted as is.  Any further verification or contestation will be at the expense of the petitioner.

SECTION 8
PRICE

8.01
As the value of the sponsorships varies according to demand and to territory population, their prices will be set according to these two factors as appearing in the suggested price grid attached:

ALL APPLICABLES TAXES EXTRA

	Territory population
	Suggested price of sponsorship 

50% discount, limited time
	Minimum price per inhabitant

AT 50% OFF

LIMITED TIME
	Minimum price per 10,000 inhabitants

AT 50%, LIMITED TIME

	1 - 3,000
	$400 – $200
	$0.0667
	$666,67

	3,001 - 7,000
	$800 - $400
	$0.0571
	$571.43

	7,001 - 10,000
	$1,000 - $500
	$0.0500
	$500.00

	10,001 - 25,000
	$1,400 - $700
	$0.0280
	$280.00

	25,001 - 50,000
	$2,000 - $1,000
	$0.0200
	$200.00

	50,001 - 100,000
	$2,400 - $1,200
	$0.0120
	$120.00

	100,001 - 500,000
	$6,000 - $3,000
	$0.0060
	$60.00

	500,001 - 1,000,000
	$10,000 - $5,000
	$0.0050
	$50.00

	1,000,001 - 10,000,000
	$20,000 - $10,000
	$0.0010
	$10.00

	10,000,001 - 25,000,000
	$50,000 - $25,000
	$0.0010
	$10.00

	25,000,001 - 50,000,000
	$75,000 - $37,500
	$0.00075
	$7.50

	50,000,001 +
	$8 per 10,000 ha.
	
	$8.00

	Worldwide (auction)

6 billion
	Minimum $1,000,000
	$0.000166667
	$1.66


8.02
THESE PRICES ARE SUBJECT TO VARIANCE ACCORDING TO VOLUME OF SPONSORSHIP UNITS.
8.03
The sponsorship units are calculated on a basis of 1 unit per $200 in sponsorship lease value as pertaining to the limited period anticipated in paragraph 7.01.1

8.04
When the sponsorship price increases to over $2,000, the price could be paid in 3 instalments: 50% with the registration, 25% one month later, 25%, two months later.  No reimbursement will be issued if all payments are not received by the date payable, resulting in the retroceding of the LESSOR’s sponsorship.

8.05
All figures or data advanced will be subject to correction by the LESSOR.

SECTION 9
AGREEMENT PRIORITY
9.01
The parties acknowledge that an appendix of aditional information is joined hereto but the clauses contained herein will take legal precedence of interpretation over the clauses contained in this appendix and over any previous agreement concluded between them.

SECTION 10
VARIA

10.01
All transactions will be subject to applicable taxes.

10.01.1
All transactions will be made in Canadian funds, except upon special consent among all parties.

10.01.2
The present agreement is subject to Canadian law.

10.01.3
THIS AGREEMENT AND ITS CONTENTS ARE CONFIDENTIAL, LIMITED TO THE PARTIES DIRECTLY INVOLVED.  ANY OTHER USE OR DISCLOSURE COULD ENTAIL THE NULLIFICATION OF THIS AGREEMENT, ANY SUMS ACCUMULATED OR TO BE PAID.

10.01.4
THE RESPONSIBILITY OF PUB225 COUNTRIES INC IS LIMITED TO THE REIMBURSEMENT OF THE LAST SPONSORSHIP SUM OR COMMISSIONS RECEIVED ON THE SALE OF A SPONSORSHIP (IN THE CASE OF RESALE OF A COMMERCIAL SPONSORSHIP).

10.01.5
THE LESSEE ACCEPTS THE PARTICULARITIES OF THE INTERNET AND ITS EVOLUTION.  CONSEQUENTLY, THE LESSEE AGREES THAT COSMETIC OR FUNCTIONAL CHANGES BE MADE WHILE RETAINING THE SPIRIT OF THE SPONSORSHIP.

10.01.6
ANNUALLY, THE LESSEE MUST ASSIDUOUSLY VALIDATE HIS CONTACT INFORMATION WITH THE LESSOR, SUBJECT TO WINDING UP, AS STIPULATED IN PARAGRAPH 4.02.1.

10.01.7
CERTAIN RULES MAY BE ADDED OR MODIFIED ACCORDING TO LOGISTICAL AND ECONOMIC REQUIREMENTS OF THE PLAN.  For example, the amount minimums for reimbursements of commissions or school expenses, mode of payment).

10.02
ELECTED DOMICILE OF ALL PARTIES

The parties agree to elect domicile in the judicial district of Montreal, province of Quebec, and choose such as the appropriate district for the hearing of any litigation among the parties.

SCHeDULE of payments and sale application

sale amount of the sponsorship ad(s) : $ ______________________

	dATE of payment
	amount
	TPS 5%
	SUB-TOTAL
	TVQ 7.5%
	TOTAL of payment
	Check#

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	grand total
	
	
	
	
	
	


additional elements :

IN WITNESS WHEREOF, the parties intending to be legally bound hereto have duly executed, sealed and concluded this agreement on the day, month and year mentioned at the beginning of the present document.


LESSOR


PUB225 COUNTRIES INC.,

__________________________________________


Name and number of PUB225 COUNTRIES rep.

__________________________________________

Witness
by: ______________________________________


LESSEE

__________________________________________


Name of Lessee

__________________________________________

Witness
by: ______________________________________


Signature of Lessee


RECOMMANDOR

Required for commissions 


LEGAL NAMEOF RECOMMANDOR
________________________________________________


LEGAL ADDRESS
________________________________________________


CITY, PROV/STATE, COUNTRY
________________________________________________


POSTAL CODE
________________________________________________


TELEPHONE
________________________________________________


EMAIL
________________________________________________


PAYPAL ACCOUNT(or equivalent)
________________________________________________



(Any payment of commissions or reimbursements under $25 CAN will be paid by Paypal)


SOCIAL INSURANCE NUMBER
________________________________________________


(or equivalent, if applicable)


GST number if applicable 
________________________________________________

TVQ number if applicable
________________________________________________

Version March 20, 2009

Also get involved socially in your community.  Here’s how.





PRE-LAUNCH OFFER


PHASE 1
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